Analytical Maturity Model (DELTA)
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Adopted from the Five Stages of Analytics Maturity developed by Tom Davenport and Jeanne Harris in their book,
Competing on Analytics: The New Science of Winning, and the DELTA Model developed in 2010 by Tom Davenport,
Jeanne Harris and Bob Morison in their book, Analytics at Work: Smarter Decisions, Better Results.




